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Sept. 13, 1996
U M C A P I T A L C A M P A I G N H IT S $ 4 4 M I L L I O N , K E E P S G R O W IN G
M IS S O U L A -

The University o f Montana’s Capital Campaign, initially targeted to bring in $40 million by
the end of 1997, has already reached $44 million, and donations keep rolling in.
The fund-raising campaign, "Ensuring a Tradition o f Excellence," crested the $40 million
mark earlier this year through a $1.4 million distribution from the estate o f alumnus Bill
Gallagher. The source o f that pivotal gift is appropriate, UM Foundation Executive Director
Larry Morlan said, since Gallagher and his wife, Rosemary, inspired the creation of the campaign
with their 1990 gift of $1 million toward the new business building that bears their names.
The Gallaghers’ most recent gift was quickly followed by $3.1 million in donations from
other individuals and organizations. The campaign’s rapid growth - bringing in nearly $5 million
in gifts in just six months - has surpassed even the most optimistic expectations, UM President
George Dennison said.
"We were always confident the campaign would draw sufficient support from the
University’s friends and alumni to meet the goal, but our donors’ belief in the University and our
vision for its future has been overwhelming," Dennison said. "I feel tremendously proud that
thousands of individuals and organizations recognize the value of The University of Montana and
want it to continue as a distinguished university."
The current $44 million total is expected to reach even higher before the campaign’s
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targeted completion date in December 1997, Morlan said.
Phyllis Washington, the campaign’s national chair, embraced the effort’s success but
cautioned against declaring victory.
•/

•

"W e’ve met the goal," Washington said. "Now we must meet the challenge of funding the
undersubscribed priorities." She stressed the importance of including many more donors in the
campaign because of the difference each individual gift makes.
"I really believe that everyone — no matter what level of gift they make - will want to be a
part of this once-in-a-lifetime campaign," Washington said. "It’s an opportunity to leave a legacy
to future generations o f students."
The most recent Gallagher gift will fund scholarships for UM students. The Gallaghers’
earlier gift toward the new business building helped convince the state Legislature to approve
construction of the building, which was completed this summer. The W illiam and Rosemary
Gallagher Building for the School of Business Administration will be dedicated Oct. 11 as part of
UM’s Homecoming celebration.
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